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Our customers dream of doing something different, of achieving self-
realization, of exploring the world and sharing their experiences with others.

The companies in the KILROY Group are constantly trying to fulfil these
dreams in our own very dedicated way.

We make dreams happen!
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5] The KILROY Group

KILROY travels International A/S
heads a European based group of
travel companies that are leading in
the niche segments in which they
operate.

The Group operates 5 brands, in 5
markets and employs more than
300 staff.

Brands and Competence

The KILROY Group trusts in the value of
strong brands as a long-term benefit to
our customers and to our company.
Resources are continuously channelled
towards improving our knowledge of our
customers and their preferred travel
needs. This knowledge is then integrated
into our branding process, thus creating a
unique and clear position in the minds of
our customers.

The brand value is further supported by
the high competence of our staff, who
together form a platform of specialists,
regarded as an authority by our niche
segments.

Operation

The KILROY Group's activities are
separated into two business units, which
both have full profit & loss responsibility.
The two business units operate within the
following areas:

Individual travel

Tailor-made travel all over the world —
often with complex itineraries spanning
more than one continent. Our primary
customers in this segment are youths and
students.

Education counselling

Counselling and support in the application
process for students wishing to study
abroad.

Group travel

Our primary customers in this segment
are youths and students travelling with an
educational purpose.

Ski travel

Groups as well as individuals, skiing in
Austria, Italy and the Nordic countries.

Overseas travel

Luxury travel within niche areas such as
safari and wellness.

Group Strategy

We strive to secure a sustainable platform
for growth and profitability. The platform is
built on the following pillars:

Market leadership — Being the leading
player in the segments we serve.

Availability — Offering the customers the
most convenient and cheapest distribution
access at any given time.

Relevance — Adding value for the
customer in accordance with their
preferences.

Cost efficiency — Streamlining the
operation to secure cost efficiency at the
highest industry level.

Human resources — Having very
competent staff to serve our special
customer segments.
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KILRQY travels International A/S

(Denmark)

Business .
unit Individual Travel Group Travel
Business Educational Individual Group Overseas
areas Counselling Travel Travel Travel
Denmark Denmark Denmark Denmark
Finland Finland
Markets
Norway Norway Norway
Sweden Sweden Sweden
Netherlands
Point of kilroyeducation.com kilroytravels.com kilroygroups.com beyondsenses.com
contact team-benns.com team-benns.com team-benns.com




v

Report of the Board of Directors

2006 was a year of improvement for
the KILROY Group. Turnover from
current activities grew 9% over
2005 rising from DKK 939 million to
DKK 1,023 million.

Operating profit (EBITDA) was
positive with DKK 4.3 million, up
from DKK 2.5 million in 2005.

2006 was the first full year after the
divestment of the MyPlanet business unit in
2005. It was foreseen that the divestment
would have major impact on the KILROY
Group’s financial result. It is thus important
to realise that the ongoing activities all are
improving.

The development in turnover follows the
positive trend seen last year. The growth
during the previous years is shown below.

Earnings have been under pressure for several
years and thus it is satisfying that EBITDA as in
2005 is still improving. See figure below.

N
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Past investments in primarily IT systems will
until 2008 maintain depreciations at a relatively
high level causing the KILROY Group to close
the year 2006 with a loss before tax of DKK 7.7
million and a loss after tax of DKK 6.9 million.

Market conditions

The package tour industry broke all records in
2006 when it comes to number of passengers and
turnover. The healthy economy in the Nordic
countries and the “absence” of further scares like
terror, Tsunami and SARS has accelerated the
demand for travelling.

The demand for unique, individual travel
experiences has been and is still on the rise.

In 2006 it became apparent that the trend was to
seek genuine experiences rather than staged
ones. Travellers want to achieve "deeper” and
more "meaningful” travel experiences for example
by engaging in volunteer work.

The trend for customers to use the internet for
inspiration, knowledge and online services
continues to increase.

The KILROY Group capitalized this behaviour in
2006 and realized a 50% increase in online
turnover compared to a general market growth at
20-25%.

In addition KILROY saw a very positive
development in new product categories such as
wellness and volunteer work.

Despite the fact that suppliers cater directly to the
consumer via the internet — the KILROY Group
still benefited from its close partnership with
suppliers that recognise and value the clear
segmentation and niche focus the KILROY Group
offers.

Organisation

The average number of staff (full time equivalent)
was 303, down from 318 in 2005 and 340 in 2004
(excluding divested activities). The development
was according to plan and a result of distribution
channel migration and increased sales
productivity.

Substantial internal as well as external resources
have been invested in upgrading competences in
the sales organisation during 2006 and the
KILROY Group sees this as an imperative for
future success.
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Report of the Board of Directors

Distribution channels

Within the business areas of individual travel for
youths and students three main distribution
channels are operated: Online booking engines,
call centres and sales outlets. The sales outlets
are still important to travellers planning long and
complicated routes and to very young travellers
that are planning their very first trip.

However, we continuously focus on keeping the
right balance between the services offered and
the financial viability of such services.
Consequently, 6 out of 31 sales outlets have
been closed during 2006.

Acquisitions
In April 2006 KILROY group travel A/S acquired

the activities of the ski company Qvistgaard
Rejser.

In December 2006 KILROY travels Norway AS
concluded an acquisition of all educational
activities from International Education Centre
(IEC). The agreement took effect from January 1,
2007.

Board and management

The Board of Directors and Group Management
remained unchanged during 2006.

Shareholder information

In September 2006 Axcel Industrilnvestor a.s
sold its 29.5% shares in KILROY travels
International A/S to the Real Estate Funds of the
Student Union of the University of Helsinki (HYY).
In addition the management also in September
2006 purchased 13.8% from HYY. Thus at the
end of 2006 the following shareholders owned
KILROY travels International A/S:

Real Estate Funds of the Student Union
of the University of Helsinki (HYY), 79.1%

Nordic student organisations, 7.1%
Management, 13.8%

The changes in ownership positions during
2006 were the first steps in a reorganisation of
the capital structure of the KILROY Group.

In February 2007 the current owners have
made an agreement to the effect that a new
investor will assume majority ownership of
the KILROY Group, however, both HYY and
management will remain shareholders. The
agreement is conditional and further
information will be available latest April 2007.

Expectations for 2007

The global travel market has shown steady
growth for several decades. Long-term, the World
Tourism Organization (UNWTO) forecasts that
the global travel market is projected to grow
annually by 4.1% until 2020.

In regard to the general economic outlook OECD
anticipates that the development in GDP for the
five KILROY markets will range from 2.6% to
3.6% in 2007.

Regardless of acceptable market development it
is still expected that the margin on flight tickets
will continue to be under pressure in 2007. The
response from the KILROY Group is persistent
focus on increasing earnings from sales of other
travel products through development of staff skills
and knowledge. The KILROY Group is also
leading the travel industry in automated direct
marketing.

Consequently, an increase in earnings is forecast
for 2007.

The KILROY Group accepts the fact that each
year brings new uncertainties and new incidents
that are out of our control — for example terrorism
and natural disasters. However, such issues
cannot be built into any forecasts — and will not
shift our centre of attention from developing the
business and capitalizing on opportunities to
achieve our targets!
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Individual Travel

The Individual business unit comprises the “KILROY travels” brand which is the brand when it comes to individual travel experiences for
students and other young people. KILROY is a specialist in tailor-made, yet highly affordable, Around-the-World travel for students and youths,
who wish to travel “The KILROY Way".

Our sales consultants are the key to success when selling such tailor-made products. Consequently, competence upgrading is a core element in
our ongoing development. Equally important is our sales consultants’ vast personal travel experience and their aspiration for exploring the world.

The demand for travel experiences are stimulated and captured through the KILROY web site. The site has been developed to offer full flexibility
for the customers to either serve themselves online or to contact our sales consultants.
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KILROY is building on the relationship with the students. Counselling to students who want to study abroad - primarily full degree program - was
established in Sweden in 2004 and from 2007 KILROY is offering such counselling to Norwegian students as well.
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KILROY and TEAM BENNS maintain an absolute leadership position in the Nordic market for group travel targeted at youths and students
travelling for educational purposes. Market shares have been gained and new conceptual elements are continuously introduced.
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With an outset in ski groups the business unit has developed an individual skiing concept under the TEAM BENNS brand in Denmark. The
development has involved a number of acquisitions, of which one was concluded in 2006. TEAM BENNS skiing is experiencing high growth rates
and is now the leading player in the Danish market.
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TEAM BENNS has under the sub brand “Beyond Senses” launched a wellness concept that involves some of the world’s most exotic places.
Beyond Senses also offers unique and individual safari trips to a number of African countries. The concept gives the customers more choices
and departures than any other tour operator in the Danish market. The concept is also available in other niche areas like honeymoons and golf

trips.



Financial Review

KILROY travels International A/S’ net result

in 2006 is DKK —6.9 million, compared with
DKK 41.1 million in 2005, where divestment of
activities had a significant positive impact on
the net result (please see note 5).

Shareholders’ equity

The share capital remains unchanged at DKK
27.8 million and total Group shareholders’ equity
is DKK 38.2 million at the end of the year.

Dividends and dividend policy

Ordinary dividend decided at the Annual General
Meeting in March 2006 has been paid out with
DKK 25.0 million.

Future dividends will be proposed with
consideration to the KILROY Group’s expansion
plans, continued consolidation and liquidity.

Financial management

The KILROY Group places liquid assets in the
short-term money market and in publicly traded
government securities and mortgage backed
bonds with a relatively short average maturity.

It is the policy of the KILROY Group that the
liquidity ratio is always above 100 in order to
ensure that all short-term liabilities can be paid
immediately. It is also policy that subsidiaries do
not hold liquid assets in excess of those required
for normal operations, and they may not accrue
debt locally or make other financial
arrangements/-agreements.

The financial risks of doing business in many
countries and currencies are managed according
to established policies to ensure that currency
exposure is minimized to the extent possible.

KILROY travels International’s treasury function
controls and hedges the consolidated foreign
exchange exposure.

Established procedures for reporting are in place,
as are limits for managing currency positions.

These policies ensure that financial instruments
are used to limit risks. Subsidiaries operate
mainly in their own local currencies.

In cases where the subsidiaries have foreign
exchange exposure, they hedge their exposure
via the KILROY Group’s corporate treasury
function.

Investments

In 2006, the KILROY Group made investments of
DKK 7.9 million, of which DKK 6.2 million went to
IT-related developments.

Events in 2007

With the exception of changes in ownership
structures (see page 8) no events have occurred
after the balance sheet date, which affect the
assessment of the Annual Report 2006.

Auditing

The KILROY Group only uses internationally
accredited auditors.

HYY Group Annual Report

The Annual Report of HYY Group is prepared
separately and can be obtained from www.hyy.fi.

The Annual Report of KILROY travels
International A/S is included in the Annual Report
of the HYY Group.



Management’s Statement and Independent Auditor’'s Report

Statement by the Board of Directors and Management

Today, the Board of Directors and the Board of Management have adopted the Annual Report of KILROY travels International A/S for the year 2006. The Annual Report has been prepared
in accordance with the Danish Financial Statements Act. We consider the applied accounting policies appropriate for the Annual Report to give a true and fair view of the Group’s and the
Parent Company’s assets, liabilities and financial position on 31 December 2006, and of the results of the Group® and the Company® operations and consolidated cash flows for the year
ended 31 December 2006. We recommend the Annual Report for the financial year 1 January - 31 December 2006 to be approved at the Annual General Meeting.

Copenhagen, 2 March 2007

Board of Management Board of Directors

Claus H. Hejlesen
Managing Director

Tapio Kiiskinen
Chairman

John Dueholm
Vice Chairman

Robert Doeleman
(elected by staff)

Linnea Meder

Independent Auditor@ Report
To the Shareholders of KILROY travels International A/S

We have audited the annual report of KILROY travels International A/S for the financial year
1 January - 31 December 2006, which comprises the statement by the Board of Directors
and Board of Management, financial review, accounting policies, income statement, balance
sheet, cash flow statement and notes. The annual report has been prepared in accordance
with the Danish Financial Statements Act.

Managements responsibility for the annual report

Management is responsible for the preparation and fair presentation of the annual report in
accordance with the Danish Financial Statements Act. This responsibility includes: designing,
implementing and maintaining internal control relevant to the preparation and fair
presentation of an annual report that is free from material misstatement, whether due to fraud
or error; selecting and using appropriate accounting policies; and making accounting
estimates that are reasonable in the circumstances.

Auditors responsibility

Our responsibility is to express an opinion on the annual report based on our audit. We
conducted our audit in accordance with Danish Standards on Auditing. Those standards
require that we comply with ethical requirements and plan and perform the audit to obtain
reasonable assurance whether the annual report is free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and
disclosures in the annual report. The procedures selected depend on the auditorsGudgment,
including the assessment of the risks of material misstatement of the annual report, whether
due to fraud or error. In making those risk assessments, the auditors consider internal control
relevant to the Company® preparation and fair presentation of the annual report in order to
design audit procedures that are appropriate in the circumstances, but not for the purpose

of expressing an opinion on the effectiveness of the Company® internal control. An audit
also includes evaluating the appropriateness of accounting policies used and the
reasonableness of accounting estimates made by Management, as well as evaluating the
overall presentation of the annual report.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide
a basis for our audit opinion.

Our audit did not result in any qualification.

Opinion

In our opinion, the Annual Report gives a true and fair view of the Group’s and the Parent
Company'’s financial position at 31 December 2006 and of the results of the Group’s and the

Parent Company’s operations and consolidated cash flows for the financial year 1 January -
31 December 2006, in accordance with the Danish Financial Statements Act.

Copenhagen, 2 March 2007

KPMG C.Jespersen
Statsautoriseret Revisionsinteressentskab

Per Lund
State Authorised
Public Accountant

Sven Carlsen
State Authorised
Public Accountant
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General

The Annual Report for 2006 for KILROY travels International
A/S is presented in accordance with the provisions of the
Danish Financial Statements Act for accounting class large-C
companies.

The Annual Report has been prepared using the same
accounting policies as last year.

Consolidated Accounts

The consolidated accounts include the annual accounts of the
parent company; KILRQY travels International A/S, and all
subsidiaries that the parent company controls directly or
indirectly.

The consolidated accounts are prepared by adding items of a
similar nature in the accounts of KILRQOY travels International
A/S and its subsidiaries.

Subsidiary accounts that are included in the consolidated
accounts are prepared in accordance with the accounting
policies of the parent company.

Profit and loss statements of foreign subsidiaries are
converted into Danish kroner (DKK) using the average
exchange rates for the year. Balance sheet items are
converted at the exchange rate at the end of the year.

Exchange rate adjustments of the equity of foreign
subsidiaries at the beginning of the year, and exchange rate
adjustments of the profit and loss accounts from average
rates to year-end rates, are posted against the Group
shareholders’ equity. In the consolidation of the accounts,
intercompany income and expenses, intercompany accounts,
and intercompany profits and losses are eliminated. The
parent company’s share in a subsidiary is calculated as its
share of the subsidiary’s net assets.

Companies in which the Group owns 20-50% of the
respective company’s equity, but of which the Group does not
hold a controlling share, are referred to as affiliated
companies. The value of the Group’s share is calculated
according to its share of the affiliated company’s net assets.
Entries relating to affiliated companies connected to KILROY
travels International A/S and operated in conjunction with

other shareholders are prorated in proportion to the size of
the share, when compiling consolidated accounts.

Upon acquisition of a subsidiary, the share of the net assets
is calculated according to the Group’s accounting policies. If
the purchase price deviates from the value of the net assets,
the difference is, to the extent possible, allocated to the
assets or liabilities that have a higher or lower value. In
addition, provisions are made for the expenses incurred at the
time of purchase. Goodwill in connection to acquisitions is
capitalised and amortised over a maximum 20-year period.

Newly acquired or established companies are included in the
consolidated accounts from the date when control was
gained.

Divested companies are included up to the date of disposal.
Minority interests in subsidiaries’ profits and equity are stated
separately in the consolidation of the Group profit and
shareholders’ equity.

Profit and Loss Account
Turnover

Turnover includes the year’s sales of travel products and
services. Revenues from individual travel products are
booked at the time of invoicing, regardless of departure date.
Revenues from group travel products are booked in the
accounting period that coincides with the departure date of
the trip.

Cost of products sold

Cost of products contains invoiced and accrued cost of travel
related products, services and financial arrangements.

Other income

Other income includes net gains from sale of shares and/or
activities.

Income from shares in subsidiaries and affiliated
companies

Pre-tax profits or losses in subsidiaries include the
proportionate share of pre-tax profits or losses in the
subsidiaries’ net of intercompany profits.

The proportionate share of tax on the profit or losses for the
year in subsidiaries is included in the item “Tax.”

Tax

KILROY travels International A/S is jointly taxed with Danish
subsidiaries. Subsidiaries are included/ excluded in the joint
taxation at the same time, as they are included/excluded in
the consolidation.

The current Danish corporation tax is allocated among the
jointly taxed Danish companies in proportion to their taxable
income (full absorption with refunds for tax losses).

Tax for the year comprises current tax, joint taxation and
changes in deferred tax for the year including adjustments to
tax rates. The tax expense relating to the profit/loss for the
year is recognised in the income statement, and the tax
expense relating to changes directly recognised in equity is
recognised directly in equity.

Prepaid corporate tax is entered in the balance sheet as a
current asset.

Deferred tax is provided under the liability method and covers
all temporary differences between accounting and tax values
of the assets and liabilities.

Deferred tax is furthermore provided for re-taxation of tax
deductible losses realised in non-Danish affiliated companies,
if the re-taxation is expected to be realised by the affiliated
companies’ departure from the Danish joint taxation scheme.

The tax value of tax loss carry-forwards will be set off against
deferred tax liabilities to the extent that the tax losses and
other tax assets are expected to be utilised in the future
taxable income. Deferred tax is calculated according to
applicable tax laws and according to the expected tax rate.

Extraordinary income/expenses

Income and expenses emerged from circumstances which
vary significantly from the operational travel business is
adopted in the profit and loss account as extraordinary
income/expenses.
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Balance Sheet
Fixed assets

Fixed assets are carried at cost less accumulated
depreciation and impairment. Assets are written down
if their value has depreciated and cannot be seen as
appreciating in the near future.

Depreciation is calculated on a straight-line basis of the
cost according to the following guidelines, based on the
estimated economic life of the asset:

Software 2-7 years

Goodwill 5-20 years

Land and buildings 33-50 years
Leasehold improvements 5 years
IT and other equipment 2-5 years

Minor assets below DKK 11,300 are posted as
expenses in the profit and loss account.

Participating interests in subsidiaries and affiliated
companies

Participating interests in subsidiaries are valued
according to the equity method at the proportionate
share of the net assets.

Inventories
Goods for resale are measured at cost price.

Write-downs are made according to obsolescence and
other forms of value depreciation.

Receivables

Receivables are stated net of provisions for possible
losses.

Bonds and securities

Publicly traded bonds are stated at the market value at
year-end. Realised and unrealised gains and losses
are included in the profit and loss account.

Other provisions

Other provisions include an estimated liability, which
will presumably lead to an outflow of resources.

Dividend

Dividend is stated in the accounts at the time when the
company at the Annual General Meeting, the company
thereby having incurred a liability, decides it. The
dividend that is proposed for distribution is included in
the equity under the item “retained earnings”.

Rent and leasing

The parent company and the Group have entered into
rental and leasing agreements for offices and
equipment for multi-year periods.

Rental and leasing expenses are stated in the profit
and loss account for the applicable period.

The aggregate rental and leasing liability is stated
under contingent liabilities.

Currency conversion

Accounts in foreign currency are stated at the
exchange rate at year-end. Gains and losses are
included in financial items. Currency contracts to
hedge forward income and expenses are booked in the
profit and loss account at market values.

Currency contracts to hedge incomes and expenses
already in the Annual Report are included in the profit
and loss at market value of the currency contract.
Changes in the value of the hedging instrument after
tax are stated directly in the equity until the hedged
asset is realised.

Cash Flow Statement

The cash flow statement is presented according to the
indirect method based on the operating profit.

The cash flow statement shows the Group’s cash flow
for the year and is divided into cash flow from
operating, investing and financial activities.

Cash flow from operating activities covers cash flow
from the year's operations, adjusted for operating items
of a non-cash nature and changes in working capital.

Working capital includes current assets less liquid
assets and current, non-interest bearing liabilities and
dividends.

Cash flow from investing activities covers cash flow in
connection with the purchase and sale of fixed assets,
including participating interests and other long-term
securities.

Cash flow from financing activities covers payments to
and from shareholders, together with the raising of and
repayment of interest bearing liabilities.

Liquid assets are cash holdings, money market
deposits in banks, and marketable securities stated
under current assets.
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Balance Sheet
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Balance Sheet
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Cash Flow Statement
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Board of Directors and Management ' #

The Board of Directors’ and Management’s executive positions outside
KILROY travels International A/S as disclosed in accordance with the
Danish Financial Statements Act.

Board of Directors

Tapio Kiiskinen
Chairman
Member of the Finnish Association of Professional Board Members

John S. Dueholm
Vice Chairman

Executive Vice President, SAS Group

Linnea Meder
Chief Executive Officer, HYY Group Ltd., Helsinki

Financial Director, The Student Union of the University of Helsinki (HYY)

Robert Doeleman (elected by staff)
Product Manager, KILROY travels International A/S

Board of Management

Claus H. Hejlesen
Managing Director

8!

Group Management

Claus H. Hejlesen
Business Unit Director, Individual Travel

Allan Qvist
Business Unit Director, Group Travel

Henrik Kaltoft
Director, Corporate Finance & IT

Management, Subsidiaries

Rune Feltman

Managing Director, KILROY travels Denmark A/S and
KILROY travels Norway AS

Kristiina Holtari
Managing Director, OY KILROY travels Finland AB

Ruud Opdam
Country Manager, KILROY travels Netherlands B.V.

Monica Murphy
Managing Director, KILROY travels Sweden AB

Allan Qvist
Managing Director, KILROY group travel A/S

Henrik Kaltoft
Managing Director, KILROY travels Spain S.A.

Claus H. Hejlesen
Managing Director, KILROY Invest A/S
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Addresses as of March 2, 2007

KILROY travels International A/S

Knabrostraede 8

DK-1210 Copenhagen K

Denmark
+45 33 48 07 00
international@kilroytravels.com
www.Kilroytravels.com

KILROY Invest A/S

Knabrostreede 8
DK-1210 Copenhagen K
Denmark

+45 33 48 07 00

KILROY travels Denmark A/S

Skindergade 28
DK-1159 Copenhagen K
Denmark

+45 70 15 40 15
copenhagen.backup@kilroytravels.dk
www.kilroytravels.dk

Vestergade 100
DK-5000 Odense C, Denmark

Fredensgade 40
DK-8000 Aarhus C, Denmark

Dsteraagade 23
DK-9000 Aalborg, Denmark

OY KILROY travels Finland AB

Kaivokatu 10 D

FIN-00100 Helsinki

Finland
+358 20 3545769
helsinki@kilroytravels.fi
www.Kilroytravels.fi

Tuomiokirkonkatu 34
FIN-33100 Tampere, Finland

Eerikinkatu 2
FIN-20100 Turku, Finland

KILROY travels Netherlands B.V.

Singel 413-415

NL 1012 WP Amsterdam

Netherlands
+31 20 524 5100
info@kilroytravels.nl
www.kilroytravels.nl

Oude kijk in"t Jatstraat 21
NL-9712 EA Groningen, Netherlands

Stille Rijn 8-9
NL-2312 DE Leiden, Netherlands

Korte Hoogstraat 11
NL-3011 GJ Rotterdam, Netherlands

Vinkenburgstraat 15
NL-3512 AA Utrecht, Netherlands

KILROY travels Norway A/S

Nedre Slottsgate 23

N-0157 Oslo

Norway
+47 23 10 23 00
internet.norway@kilroytravels.no
www.Kilroytravels.no

Universitetssentret
Problemveien 11, Blindern
N-0313 Oslo, Norway

Vaskerelven 16
N-5014 Bergen, Norway

Vestre Strandgate 13
N-4610 Kristiansand, Norway

Breigata 11
N-4006 Stavanger, Norway

Jomfrugata 3
N-7011 Trondheim, Norway

NTNU Glgshaugen 1
Kolbjgrn Heies vei 4
N-7491 Trondheim, Norway
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Addresses as of March 2, 2007

KILROY travels Sweden AB

Kungsgatan 4

Box 7144

S-103 87 Stockholm

Sweden
+46 771 545 769
stockholm.backup@kilroytravels.se
www.kilroytravels.se

Vasagatan 7
S-411 24 Gothenburg, Sweden

Klostergatan 31
S-582 23 Linkdping, Sweden

Kungsgatan 2c
S-223 50 Lund, Sweden

Kungsgatan 71
S-901 07 Umed, Sweden

Bredgrand 3
S-753 20 Uppsala, Sweden

Main Bank

Nordea Bank Danmark A/S
Strandgade 3

DK-0900 Copenhagen C
Denmark

KILROY Education
Nedre Slottsgate 21
N-0157 Oslo, Norway
+47 23 10 23 60
info@kilroyeducation.no
www.kilroyeducation.no

Kungsgatan 6

Box 7144

S-103 87 Stockholm, Sweden
+46 46 8 402 93 40
info@kilroyeducation.se
www.kilroyeducation.se

TEAM BENNS

Ngrregade 51

DK-7500 Holstebro

Denmark
+45 97 42 50 00
group@team-benns.com
www.team-benns.com

Attorney

Kromann Reumert
Sundkrogsgade 5
DK-2100 Copenhagen @
Denmark

KILROY group travel A/S
Knabrostreede 8
DK-1210 Copenhagen K
Denmark
+45 7022 05 35
hol@kilroygroups.dk
www.kilroygroups.com

Ngrregade 50
DK-7500 Holstebro, Denmark

Kaivokatu 10 D

FIN-00100 Helsinki, Finland
+358 9 6807812
helsinki.groups@Kkilroytravels.fi
www.Kilroygroups.com

Nedre Slottsgate 23

N-0157 Oslo, Norway
+47 2310 23 40
oslo.groups@Kkilroytravels.no
www.kilroygroups.com

Kungsgatan 4

Box 7144

S-103 87 Stockholm, Sweden
+46 8 402 9310
grouptravel@kilroytravels.se
www.kilroygroups.com

Member of
World Youth Student & Educational Travel Confederation

Auditors

KPMG C.Jespersen
Borups Alle 177
DK-2000 Frederiksberg
Denmark




KILROQOY travels International A/S
Knabrostreede 8

DK-1210 Copenhagen K

CVR-no. 10 91 52 95



